




Why Astronomy 
Outreach 

Matters
BUILD INSPIRE PROMOTE STRENGTHEN CONNECT
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The National Outreach Coordinator Network
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OAO Global Themes



OAO Global Project



GLOBAL 
COMMUNITY 

EVENTS

YOUTUBE 
LIVESTREAM

INTERNATIONAL 
PARTICIPATION



YOUTUBE LIVESTREAM



The 24 Hours Livestream
Continuous global digital engagement

Features:
• Multilingual programming

• Global presenters
• Real-time participation

• Interactive chat







Digital Engagement Metrics







Audience Impact (AEIOU Evaluation Framework)



What drove 
engagement?



Would recommend the 
event?

Almost every respondent said they would 
recommend the livestream to a friend.

Felt welcomed and 
included

100%
Yes

Belonging was unanimous in 
this response set — a powerful 

outcome for a global 
multilingual livestream.

Why this matters

• Positive word-of-mouth is the clearest 
immediate impact signal in the survey.

• Inclusion appears to be a core strength of 
the event design, not an afterthought.

• For presentations, these two indicators 
work well as “proof of audience value.”

“The livestream was not 
only well received; it also 
made viewers feel they 
belonged.”

Survey respondents only · n=12

“Enjoyed listening to diverse 
and inclusive presentation.”

“There are countless planetariums 
around the world, each filled with 

people who share an interest in space.”
“The starry sky is our common 

asset and tool of 
communication.”



Community Impact 
Beyond Metrics



● 136 community Nodes
● 51 countries

● 309 registered events
● Thousands of 

participants

GLOBAL 
PARTICIPATION 

SCALE 



Event organiser survey overview
Summary of participation, reach, response patterns, and 

organiser-reported impact.

38
organiser responses

21
countries represented

21.5k
estimated direct 

participants

Approx. 6.56M indirect reach was reported across 29 responses, with 
media amplification driving the largest totals.

21,472
estimated direct 

participants

6.56M
estimated indirect 

reach

92%
said events 

increased astronomy 
interest

97%
want future events 

with OAO

95%
rated experience 

4/5 or 5/5



What organisers delivered and who they reached
Public observing dominated, but organisers also used schools, planetariums, 
webinars, and fairs to diversify engagement.



Voices from organisers

“We got more girls than boys in 
the events.”

Nepal organiser

“Public were eager to know 
more.”

India organiser

“Positive audience reactions.”

Slovakia organiser





Voices from the Nodes
“Only a few months after 
a difficult period for our 
country, 27 astronomy 
events were held across 
Iran — a powerful sign of 
resilience, unity, and 
passion for the night sky.”

“The most memorable 
moment was seeing 
students use telescopes 
for the first time and 
sharing their excitement 
with their families during 
our observation nights.”

“I got to meet more 
people from our circle 
of contacts and made 
new (hopefully) lasting 
connections.”

These comments reinforce the quantitative picture: Nodes experienced 
community impact, personal growth, and stronger local relationships.

Our Node wrote its first 
astronomy research 
paper, now published 
on Zenodo.

One of the most 
memorable highlights 
was that, for the first time, 
many astronomical teams 
joined together in 
celebration.



Nodes did not just participate — they 
created visible local impact, built 
partnerships, and signaled strong 

readiness to work with OAO again. The 
next opportunity is to convert that 

goodwill into an even more supported, 
more visible, and more connected 

campaign model.



The data shows that 
when astronomy 

outreach is inclusive, 
interactive, and 

globally representative, 
it does more than 

attract attention — it 
builds belonging, 

curiosity, and 
motivation to act.



1

Global 
programme

51 countries
93 country-tagged 

presentations
Live + video relay 

model

2

Audience 
reached

21,472+ direct 
participants

6.56M+ indirect 
reach

1,162 avg views 
per stream

3

Positive 
experience

4.75/5 enjoyment
4.49/5 node 
experience

4.63/5 AEIOU 
average

4

Belonging & 
learning

100% viewers felt 
included

4.55 unity score
Strong 

multilingual 
appreciation

5

Future action

92% viewer 
advocacy

97% organiser 
future intent
98% node 

connection intent

The evidence shows the 100 hours of Astronomy is a campaign that moved successfully from global 
participation, to meaningful audience experience, to strong signals of future engagement and community 
continuity.”

Campaign-level reach → experience → action pathway



Final Conclusion

100 Hours of Astronomy is a strong global outreach model.

Summary
• The campaign reached globally across presenters, 
audiences, organisers, and Nodes.
• Reported experience was consistently positive, with 
especially strong signals around inclusion, enjoyment, and 
support.
• Organisers and Nodes reported real local value: increased 
interest, partnerships, visibility, and willingness to continue.
• The combined evidence supports continuation and scaling 
rather than redesign from scratch.

Recommended next moves

Protect multilingual and interactive elements

Give organisers earlier toolkits and promotion 
support
Create stronger post-event pathways into clubs, 
centres, and repeat events

“The campaign was more than a broadcast: it was a globally shared astronomy experience that generated 
reach, belonging, and momentum for future action.”



Thank you!
Do you have any questions?

iauoutreach.org


